NOILYH0d4d09J NIN3NH

UIW3NH

$
HUEMIN

New Culture Innovation For Happy Life




Contents

01 Prologue
02 FolHM
04 7| 23t
06 7| 2Ixy
08 Ceo MIM|X|

12 Energy & Health
14 AZME MlA Al
16 Of|L4X| AHIA AFA
18 AH|X RSEO ALY

20 Food & Resort
22 EC MH|A AR
24 Z|ZRE MH|A AKA

26 Cw Culture
28 ZAHIM MH[A AMH
30 SlY AMHIA AR

34 Property Management & Purchase Business
36 A2
38 TOHAR

40 Ethical management
42 A3 B9

aa ofs

46 HUEMIN Network



M2

2 AlCHe| HEE H12

o] MH|AE xISst= -
=) =

SAIE
[Z2lE| 7|He= A

oN

?1'
A
¢ ofn
rO

&
for
T
4n
]
In]
ol

[
ojo
i)
B>
2
Oft
FO
i
rio
ol
Fl'lt

o
300

1>

Jim
mo To mio

N0z nE

ol

ﬂ
19
A
)

—_

K
£0

Prologue



New Culture Innovation For Happy Life

02



MISSION

VISION 2020

Vision 2020

New Culture Innovation For Happy Life

Mission

03



LT,

45t

S
o

oftH,

HIO|2fA HER2L AF
[¢)

OO
9 L{=0fl MLt ZHS o

|-7\_|:|

[y

HES
(]

ZPSE B

o=

=

o

[}

of
b o2
)

HUEMIN Corporate culture
EI:é‘_

o

0] Z|7|=Ct

|

=)

1

Corporate Culture

HUEMIN

ol
ol
lof

04



HUEMIN Corporate culture

Hospitality
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Learning

Initiative

Global Competitive

High Potential

Trustworthy







CEO Message
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Hospitality For Human
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Energy & Health
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Energy & Health
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Healthy life

Service
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Energy service

Energy service
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Energy service
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Distribution
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Food & Resort
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Food service
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Resort service

Resort service
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Resort service
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CW (Convention & Wedding) Culture
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Convention service
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Convention service
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Wedding service

Wedding service
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Wedding service
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Patio9 concept

Patio9 concept
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Patio9 concept
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Property Management & Purchase Business
AAbE] & SLOARY

Aol 2| 1e] Aol HE-E AR AlA AENE daw

SRz Ftoli= AL Frle] syt

Fuo AHrol AF|E HiElo 7 7|9]0] a1l AlAte]| Ego] Eli=
H3o] spEt] A DA F R 710k 3 g AR,

aziol Tpatofl EMstE 2 HEE, e 25 5 AWK StietE

@ 7oA
F|TO| 0 OFRA AMARTE R O] MB|A, ZHO Z2MAZ O[O 1 0|dS

=0 240] 7IXIE F0l= O L2 MH|AE ST

34



35



Property Management

Property Management
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Property Management
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Purchase Business
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Purchase Business
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Ethical Management
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Huemin Network
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